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STATE FISCAL YEAR ‘ARMG ARMY | USAR | USAF | AFNG | USMC | USMCRES | NAVY | NAVYRES | COASTGUARD | DOD D“DAR"E"KTSHME “EEE”EC“”‘PS"H":;;;"DM”GMKT
[ ] [ ] ‘
NGB MISSIOn ND Frzs ranll 65 ’ 27 | 4 13 0 | 19 0 8 1 0
u 137 47.4% 02.26%
np | TYEoMkeshare) o el 1079 | 2.0% | 95% | 0.0% |13.9%| 00% |ss%| 07% 0.00%
e 2989 - End Strength Objective — —
(ESO) FY25 ND FY24 RAW| 285 72 10 62 7 45 0 22 2 2
507 56.2% 05,06%
>
o | 1 Mk“ha'f 56.2% | 14.2% | 2.0% | 12.2% | 1.4% | 89% | 00% |43% | 04% 0.39%
i)
ND Frsraw| 233 | 59 | 19 | a1 0o | 38 3 17 5 0
NDARNG
>
I Mk“ha'f 56.6%| 14.3% | 4.6% | 100% | 0.0% | 83% | 10% |44% | 12% 0.00%
i)
[ ] —
2950 Land Component ND Frzraw| 194 | 55 | 15 | 25 7 | a5 3 13 1 1
Commander FY25 ESO — 1 | 5a0% 91.08%
ND l5a.0%| 153% | 42% | 7.0% | 19% [125%| 08% |36% | 03% 0.28%
. . . . B
* Achieve 353+ Gains, limit to 321
ND Fr2iraw| 303 | 86 | 15 | T2 3 | 83 12 47 1 1
Loses to meet ESO 623 18.6% 91.54%
ND  [FY21MkiShare %|48.6%| 13.8% | 24% | 11.6% | 05% [13.3%| 19% |75% | 02% 0.16%
e 2963 — RRB FY25 ESO
ND Fr20RAW| 324 | 92 | 24 | 90 1 | 121 12 74 ) 2
m 43.7% 89.50%
”
o | 1O MktEharj 837%| 124% | 32% | 121% | 04% [163%| 16% |10.0%| 03% 0.27%
Fi)
ND Frioraw| 383 | 79 | 20 | 90 3 | 148 | 15 6 0 2
746 46.0% 00.74%
Y
o | '8 Mk“harj 36.0%| 106% | 27% | 12.1% | 04% [198%| 20% |62% | 0.0% 0.27%
Fi)
TRENDIine Raw 20 | 74 |17 | 63 | a |70 3 37 2 1 565 51% 01%




Current
Marketing

 Eligibility:
e Currently serving member of
ANG/ARNG

e Former members with Honorable
Characterization of Service
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